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  Since the mid-1990s, the Chinese media industry started the road of 
consolidating resources and group operation. The syndicate is more like an enterprise 
operating its various products - namely different newspapers. People who are familiar 
with managing newspapers know that if the advertisement is compared with provision 
of news papering, then the issue of newspaper is the vital center in the newspaper 
industry. In order to achieve the expected goal of Issue, people put all irons in the fire. 
The newspaper, a kind of special product, is the core of newspaper, so everyone 
should be doubly cautious while referring the fluctuant price. Of course, the price of 
newspaper is economic income outwardly, while in the deeper level, it influences the 
newspaper and strategy of management directly. The slightly influential newspaper 
circulation will reach hundreds of thousands easily, or even millions. Therefore, if the 
pricing is slightly different, the cost difference will be 10 millions. Obviously, pricing 
of newspapers play an important role in operating newspaper industry, so I select 
“Pricing of Newspaper Issue” as a topic。 
This paper first elaborated the pricing of product, which involves some 
elementary theories of Kotler and pricing in the Microeconomics, and then obtain the 
general law of newspaper pricing under similar newspaper industry group by 
analyzing the reasonable pricing under YG news papering group and analogizing 
relevant experience value of relevant industry. Through my own work experience and 
browsing large amount of relevant industry data, I strive to summarize the common 
character in general affairs and put forward a practical proposal for the newspaper 
pricing. However, limited date in newspaper pricing, qualitative analysis will take up 
main space.  
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